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The most beautiful thing we can experience is the mysterious.
Albert Einstein

A note:
Thank you for dropping in and checking out a snapshot of the work I have done so far!

Of course you can always "google" me to find out more.
Talking of...where applicable I added links to some of the cases. Alas, not all of them are still on the Web.

Notes & interests:
Being a passionate storyteller I leverage classic concept writing, a firm grip on UX, copy, technology and thoughtfull innovation to bring my tales across both on- and offline. To 
galvanize these stories I dip my mind (and thoughts) into every possible aspect a creative should care about. Maybe that’s wh y a colleague once called me an inspirational “truffles pig”. 
Even though I am not a developer by craft, I wrap my mind around tech-topics such as VR & AR // UNITY & Unreal Engine (for all current XR platforms...), chatbots (worked with 
Dialogflow), event-driven software, automated web-based processes (triggers, services, systems), online reputation systems, WiFi mesh networks, crowdsourcing architectures as well 
as Bitcoin/Ethereum & blockchain innovation in general. On the other end of the spectrum I immerse myself in- and conceive Alternate Reality Gaming topics, transmedia storytelling, 
unfiction, interactive immersion, computer gaming, lucid dreaming and love to read up on science fiction such as „Daemon“ and „FreedomTM“ by Daniel Suarez for example. 

That said, I feel we should meet and have a chat about the amazing possibilities in the auditive genre and how the stories we tell may n ot just add to our wealth but also become a wealth 
of inspiration for our listeners. So, please take a cookie, sit back, relax and enjoy a few of the mysteries I prepared. The examples are not chronological and only repre sent some of the 
projects which meant a lot to me either because the team was extraordinary, the challenge was worthwhile or the subject matte r incredibly amazing.

If you want to know more about these projects or others, let’s discuss! :)

https://tinyurl.com/uovkung
mailto:arno.selhorst@gmail.com?subject=Let's%20talk%20business,%20Arno.


#MyRobotExperience was a transmedia story with ARG elements (Alternate Reality Gaming) to create awareness for Bosch‘s annual report 2016. 
I created the story, oversaw the user experience of the story and worked with the team executing on it. Won „Best“ in category "CR & Annual 
Report“ (German prize for online communication 2018) and „Best of PR“, Galaxy Awards, 2017. What was it all about? Let‘s chat!

Mystery 1 - How to create buzz for an annual report.

https://youtu.be/3UYVY3IqJtE
https://www.mercommawards.com/galaxy/galaxymedia/GalaxyGrand2017.pdf
https://www.onlinekommunikationspreis.de/rueckblick/best-of-2018/


Wrote concept for an immersive experience to be used at the PoS at Volks- & Raiffeisenbanken in Germany. Players were tasked to help their
future self to create a better life. Video impressions here.

Mystery 2 - How VR engages millenials for financial products.

https://youtu.be/JtaJb4nzjug


Telekom asked us to create an experience what it would be like to watch a soccer game in a world where 5G is the norm. I ideated for an immersive AR 
experience, wrote the concept/copy and worked with a splendid team to make „AR Sports“ real. Won silver Stevie Awards, 2019 – W3 Gold, 2018 – Echo, 2018 

Mystery 3 - How AR sells the need for 5G speed.

https://youtu.be/Cu-vRAM60WI


Idea, rough concept and executional supervision of „My CML Masterpiece“, an interactive learning experience where 
users create a music score by anwsering questions regarding  „Chronic Myelogenous Leukemia“ (currently still online)

Mystery 4 - How playfully setting the tone made all the difference.

http://novartis.redworks.ro/


Conceived, planned and executed an intra-agency transmedia storytelling prototype, which was aimed at finding the right members 
for my Innovation Lab. Held a talk about the adventure at „Creative Mornings“ Cologne.

A basic storyline was tweaked on the fly as participants gave 
unwitting feedback. The story played out on Tumblr, Blogs, 
our Intranet, the agency‘s office rooms, highjacked company 
videoscreens, unlisted YouTube videos („final reveal video“ 
example) and Facebook.

Mystery 5 - How to go undercover amongst your own colleagues.

https://www.youtube.com/watch?v=vtN0ujS_-Cs
https://youtu.be/wfV4cYuFc7w


Led Ogilvy Düsseldorf‘s first Expert Lab on innovation. Created the innovation lab‘s concept, defined roles & responsibilities, conceived a re-
financing business plan and hand-picked its staff.

Innovation Lab Mystery 6 - How to formalize change and open up towards the future.



Coca Cola Christmas truck visitors could experience a santa ride by stepping into a magical sled
(prototype video) and putting on VR glasses. Listen to the story concept.

Mystery 7 – How an immersive VR experience brought back Christmas magic.

https://youtu.be/kwGrtPEi8Jo
https://youtu.be/egqvr77W9VI


Concept development for Philips‘ playful online experience “Designed to Play – One guy, 5 styles, 625 possibilities.“ 
Viewers can select the beard style of the main character to unlock different storylines. Won a Silver Effie in 2014.

Mystery 8 - How playful concept design gets millennials back to shaving.

http://www.raptmedia.com/customers/philips-designed-play-drives-mobile-video-engagement/
https://www.effie.org/case_database/case/EU_2014_3012


Concept and strategic support for „The chicken“. The short YouTube clip utilized a pretty simple nature-given phenomena 
to visualize the benefits of the all-new FujiFilm image stabilizer.

Mystery 9 - How a chicken started selling cameras.

https://youtu.be/26bw-fF3QbY


Created the World‘s Largest Advent Calender. (Case)
Won a Bronze Effie in 2012.

Mystery 10 - How off- and online make for a perfect charity opportunity.

https://youtu.be/omq_sFAf_vA
https://www.horizont.net/agenturen/nachrichten/-Effie-2012-Gold-fuer-Astra-Sparkassen--und-Giroverband-und-McDonalds-110684


App concept development for innovative dog food CRM including a „Smart Bowl“ and a „Smart Collar“.
Shortlisted for the Cannes Innovation Lions 2015. Working Prototype  (Video) was due to be realised with partner.

Mystery 11 - How to get pet owners to stick to a brand.

https://youtu.be/AHnlpbiKtZQ
https://youtu.be/5979DDM6Zr8


Creative idea and concept for users to send their mouse cursor on holidays.
Cannes Shortlist 2010.

Mystery 12 - How a mouse cursor got a break from work.



Concept for IPad magazine app „HIER“. At it‘s time it was the first iPad magazine for an insurance company. App activation coordinates became part of the 
individualized magazine title. Each article features two experiential options for readers: a playful horizontal format and a vertical content-rich version. An 
intuitive navigation directs readers to articles, exposés or to the app store. (Feedback) Won multiple awards.

Mystery 13 - How insurance became a lifestyle product.

https://youtu.be/gDd01NWo3B8
https://youtu.be/DqwfFPzYEuc
https://youtu.be/nTRijDUcRJI


Developed „Brand Ambassador“ concept for pitch-
winning employer branding campaign.

Created pitch-concept for 2 IPad apps.

Mystery 14 – How a concept connected 113.000 minds in 80 countries.

https://www.youtube.com/watch?v=I3TN2t8GyOk


Aside from the mysteries mentioned above I was also busy conceiving, 
discussing, prototyping, testing and releasing website/app/creative concepts for 

the following brands.





Recommendations

https://www.linkedin.com/in/arno-selhorst-b5425a27/
https://www.linkedin.com/profile/view?id=AAIAAAWN5vABMhvcGHgEUkEZj_OMm0T2-GAf7zc


Thank you.

Arno Selhorst // Frankenforster Straße 76A // 51427 Bergisch Gladbach // +49 176 5254 5256 // 
arno.selhorst@gmail.com // LinkedIn

https://www.linkedin.com/in/arno-selhorst-b5425a27/

